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This Ain’t Your Daddy’s
Bachelor Party

By Bert Bodeewes

Darren Hitz turned his love

of life, people and the great
outdoors into an amazing
memory-making business that
honors the husband to be.
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THIS AINT YOUR DADDY'S BACHELOR PARTY

For st peonle.  gefninge  mareied
T Hore wllen e sonls cose Topetker
i ahare o world [iled with hope, by
piress and, ane ooy Me pitter-paner of
fisy feer Finpng down the bailway For
J0-vear-old Darven Hitz, it5 an oppoviu-
ity Foostep arounid Bhe racousnexy of o
irediffonal bachelor parny, and oifer the
groam & hear! full of memories that e
ceny stuere with Jels femily and fricods for
VRN 0 ST,
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growing upr in subirban Deinod, Befing
Aix rovive was g miodest fract af v
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leqrn oot pature. Ao Y fadralf, b
earngd o bachelor of science degvee [
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Eventiwally, Hitz fownd his way back
fer thai firgle erach of land i ,I.,I'J'n;'.l'.ll'm'.l.r.l i
proider what to deo with kis life

“Ar that point, T owasn b aure wiad S
warrried fovado, b [ kind ofenfoved the pay-
chodagleal aspects of marketing becaire
it seeaed fo u,rJ,rlh Jer Ve .'|r|.'|.'|:._'. :

S b sed ol an g new path, work-
g fowe e movrding of markefing companies
dodng everything from divect maif 1o Weh
siie analviics, Ne ovevrnemraed 1o sekoa!
and edrned an MBA in Marketing af The
Liniversity of Michisean,

.I'.:'r'-ln'lrn Ris mevwlowrd Wilents, Hie
cHIE wasn Funliere I waiied fo be

“Fnar waenred w0 be outside doing
A e R i arad e el maney
fod sivive.

e Kl cill thie Bprmeicnmts — a fove of
the ortaiwors, resion fo aneke o differs
SAce iR e Tivers af others, and o Erowil-

edge of marketing that would sake most

people @ iffetime o learm. So fie 2004,
with mowhing more than o sorall savines
aecon and @ b dose of determindlion,
fie put it all together in a company he
Jroandiy calls Adveniure Bochelor Parne®
rwww. adventurebachelorparty.com/

Millionaire Blueprints saf daws with
Hirz and cagerly listemed (n as he shared
iy FRNFTEY Poticrind CIE I A
— frowr hiv S-hour work weeks befind
rive desk of @ feeles emplover = 1o hix
mew “affice” in ohe seal of a raft fving
derww o river someahere (e wildly aof
Wt Firgrindn

Do you consider yourself
an entreprensur?

I'dan't know that it was an entrepre-
nearit] vine W slar my COMMpHRLLY, MNigp-
therol my parenis are entrepreneurs. My
mom & a teacher, and my dad waorked
in the suto industry. A ot of the drive
14 simrt myy Company clume froam the Encl
that 1 was Emisiratéd with the altermm-
tive, As a mialler ol et | sinve to be
separate from the classie “businessman™
role. Everything that drives mv company
[ulJ:l.:. grows out al my environmental
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Darren Hitz, third from right, in print shorts, with his buddies from Notre Dame are shown here on the first bachelor party
excursion he ever planned. This West Virginia white water rafting trip, which honored his friend, Michael Fujii, was 5o successful
that Hitz decided to launch his company and plan bachelor parties for a living.

How did you get the idea for
Adventure Bachelor Party® (ABP)?

| was brainstorming with my
brother, trying to figure out something |
cottldd do on my own. My original sdea
was o provide some sort of shutile
service between the bars bere in Detroit
so individuals attending bachelor and
bachelorette parties could have a good
time withowf geiting a ticket or getting into
accidents, Then | remembered reading
something i & magazine about different
commpanees thid oftered theme parties like
rafting. skv div ik i |il«.|l|:I|£_l It got me
thinking about the potential for ths by
of business.

Was anyone out there doing anything

like this specificaliy for bachelor parties?
Mo, | don™ think so, | went o 1o

Cioogle (wharw.google.com) amd 1vped

i “hachelor party” to sec what [ eould
find. There were the standard rafting
compianies and sky diving operations, as
well as the iraditional “stipper’” and Las
YWegas companies thit obviowsly catered
¢ bachelor parties, But nobody  was
really putting it all together like | had
envisioned my compamy would

What was your vision for the comparny?

My idea was to muke 1l as scamless
as possible for the best man to throw a
bachelor party for the groom, At a typi-
cal bachelor party, vou've got friends
from  school, the brothers-in-law, the
Fathers, the business associates and many
other people H.,".r|||.|_1 them all on-board
for n party is really difficuli becapse
they re usumlly spread out all over the
country, 30 | thought | could put some-
thing together where the guys could
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just go i s Web site and buy a seat i«
“Jog Creom's” bachelor pasty. Then all
they had to do was catch a I]iE_'IH 0 the
ATy, il 1'd take care ol the rest imclud-
ing food, lodging, transpontation and, of
coOUrsE, immersion inlo the ady eitiere, i
wilild be cost-effective and all-inglugive
-'I.I!n.'i. because ot woild |-|..; OVET & Week-
end, the guivs wiouldn't have to tnke time
off from their regular responsibilities

Did you test the market in any way!
Actunlly, | did. | created one of those
three-page Web sites that are free from
Yahoo Geocities [(hitp:/fgeocities,
yahoo.com. What [ did was make up a
few Fictitious trips to see if people would
request quotes on them. OF couarse, |
wouldn't be ahle to fulfill the trips bu |
wiotild &t least be able to talk 1o some of



the people and gauge the level of interest

iy when

How did you generate traffic fo the
Web sitel?

| Boueht some kevword advertisine
i Cioogle {wwwogoogle.com), Yahos
(www yahoo.om) and MESN  Ceww,
mign.com. | was paying [ cents o click
for kevwords like bachelor mary, best
nidy and groom. Mavbe 10 or 20 preapl
day, anid than's
preity muoch how it took off

L=rae qir 1"||_' '-.1.|_.-|'. SHC ©

What was your first trip?

It was kind of a coincidence. Righi
arcsmed Uhe time [ was putting wp thie Weh
=15, 1 was .|'\1!\,|_"'\1'. 100 |"_' ||I-\.,' |'l-\.'--'. man a
my Irend. Michsel Funi's, wedd fg. |
dhiclnt kmwi the first thimg ahbowl pary
plannmg. Smmee | wias already puting
the pieces together for ABP, | ithought |
winiildd do a tmal run on Mchael's pany

wrd s@e 0 hnd potentinl

Whar fype of agdwenture did you plan?
We chid white water mmttme. We had

0 people. Most were friends from col

lege. A lot of them were From Mew York,
Chicago and Flonada, so CVCTVONE Was
kiwd of spread out, | fowsd o mfting
COmpany, a goost restaurant and a hobel
Thesn | put 1t all together and char g
them 5300 each. | called i€, "Fujii"s Last
Stand.” | videotaped the whole thing
and presenied Michael vwath an enpraved
paddle thar evervone had sagned, 11 was
Jusl o great tme. s a result, | went nhencd

.IIII\.I |.|l.|r|-. I'l..'l\.l ||'I'\- LRFITLANTY

Did you have any kind of a
business plan?

Crriginally, | didn't. Bui | knew |
would have 10 write one evemmually, juss
o et my mind around the different van-

ables involved i the company, So | wemt

AN T YOUR DADDY™S BACHELOR PAFT

Hitz organized a fishing party weekend in Milwaukes in the summer of 2006 for
this group. At far left is the best man, Rick Anteau, enjoying the city's nightlife
with friends.

o the local Amencan Marketing Asso
Craluan |www,marhl:tingpu-w¢r,1;n-m i,
amd thev were able o provide me with
i IMERNEGr 1IN MIsIincss |'\-| innenmg I-".,'_-\.
worked with IhE - '.1.||":.'T' il |'\l|,.-\.||'.\,"~n

plon of 20 pages or 50

Did having a business plan help you?

Y hsol |I|_|'. [ !|-:|.,|_'|_| e GiF ok @l &
It of things fhom a cost stanclsmnd. To
|."\...Ii'|'\'i. thi= cost of goods =old. the cosi
1l MATE ||||_| ||-|.'\. '||'_|-_|' | WHlls FOINE

to spend on sdvertimng. N also spelled

oul what | would meed [OF my marke

negiHmnng nnid i.\,"_'.'.l .||'I|,I HioEns

What was your next move?

I fiormeed an LLC, because | wa
vy -\..,": 118 |-||-|'|.I Syl I.'\-=‘|,,'\. iy the
bilitw if somcthing went wrong, | @
15k WYY ES L ITIREINE S 1 b
conmect trademark filed for Advem

Hachelor Party |

Then. later om, | fo
wi b 1 [ il & COMET] MEEEst
" 4 ¥ i
INATE 107 Rl TErmm | .|'\--\. HHIEN &

domain name associated withs the b

“The key is technology. From the very beginning,
I was thinking of ways that | could run this company
thrﬂugh the Internet.” - barren Hitz
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Hitz's Web site,
[wvwwiadventurebachelorparty.com),
includes photographs and specific
descriptions of the various party
packages his company offers.

clor party concept. Then | mapped out
o professional. five-page Web site and
found a designer 1o create it for me,

How did you fund your
start-up operations?

I used S 000 |.|1'n|:|.' OAWTH ITHINEY theat
I had saved from working past jobs. |
didn’t have :mgql imvestors, and | didnt
gl a bank loan, [t was all T Y | had
saved while working a regular job,

How were you going to make
the company work with so little
start-up money T
The key is technology. From the

very beginning, | was thinking of ways
that | could run thas company through the
Intemet. | knew | maght be at Starbucks
one day, and on the river in West Virgima
the next, so | wanted to make myself as
“virual™ as possible. This mecant that
I would need to be able 1o access my
business from anyone’s compuber at
any time. So | et everything up onling

faxing, customer database access, Web
qite unul}'lwh._ wrd my file cabinesis. Then
| SL L my JI.'-!.:I1IJI.'I[i11.F Leing Cuickbooks
Cinline [ www.quickbooksonline.com)
to make sure that | was ready o record
my pnrﬁ.L". and losses wnd any odher
financial maners astocated with having
I COmpany, It's greal, becanse 1l.'|-lJ..1:-' I"'m
ablé o fire 1:!!Tu. qu.-l'-l.-l: s 2000 G5 S0IThE-
one visits my Web sile. As o maner of
fact, since my database is integrated with
my cell phone, vy Web sile inpgrers my
phone and tells me when *Joe Customer
from Texas" i looking at one of my tnps.
Then | ean call him before he even leaves
my Web sate.

Did you have any inspiration
to help you out?

There's o book called E-Mwth by
Michael E. Gerber (www.amazon.com)
that talks about sctling up o company as
if vou wene trying 1o franchase i 1 know
that 1f 1 wns HEMng b o thas COMMpany
indo other chonnels, 1 would have o have
some kind of process in place thal makes
thern all similar, 1t like the franchise idea
of MeDonaldy — vou can pet the exoct
same burger the same way o every loca-
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tion. This concept was very impsorant 1o
mé when | lmmched the parent compaiyy,
Hitz Adventures (wharw.hitzadventures.
com ), and 1oday &= | launch sister comgpa-
e, Addventime {'Lﬂ'fl::-fsllu Fwenls | wWhanar,
adventuracor poratesvents.com |,
Adventure Church Groups | W,
adventurechurchgroups.comj,
Adveniure Bacheloretie Panty [,
adventurebacheloretteparty.com,
and Adventure Weekend s www.
adventureweekends.net)

Do you still use the principles of this
book taday?

(h, definiely. Right now, ['ve
got more than 30 locahons across the
country, and 1"ve got different outhitters
and hotels. I'm thinking, how am |
gaing 1o keep all of this straight in my
head? | really needed o get it down foa
sejence as Inr as where these outfiners
were located, how | contncted them
how | paid them amd how [ dealt with
payments  from  customers, Then |
neaded 1o be able o reserve things with
outfitters and know when to cancel
thimgs so | didn’t get burned and so the
outfitters didn’t get bumed. 5o the book
hias been a big help in standandizing
those processes across thi board.

How many trips did you have in
the beginning?

In 2004, my first year, | ran four
trips. [n 2003, [ ran 16 trips. And in 2006,
I ran 35. Each trp had an overage of 10

FH.'H.!!PIE er trp.

What trips did you start out with?

In the begunming, 11 Was just g
But I quickly grew mio sky diving, wran-
gling, fishing, motoring, mouniaineering,
skiing, shooling and golfing. My ABP
Web  site  (www.adventurebachelor
party.com} has links for each of these
trips with all the details.

How did you establish relationships
with the companies that you use on
your trips?

I approached them as a partner with
the understanding that they are enlrepne-
neurs and don’t like to be told what to



THIS AIN'T YOUR DADDY'S BACHELOR PARTY

“Because | work 'virtually, | have very low overhead and
little use for hardware, so my cash flow from the busy season

gets me through the slower times.” - parren Hitz

do, I don't iry and bargain for prices
All 1 wanted 10 do was tweak their
system a little bit 50 we could all
work together as partners in business,
What it comes down 10 is: Who is flex-
ible, and who will work with me? Who is
friendly? Who will do groups and allow
me to pay different ways? Who will pick
my customers wp at the hotel? Who can
provide o meal at the advenmure? Onee
| have these people in place, 1 stick
with them. | won't use companies that |
haven't worked with before because that
adds risk and o lack of contral.

How do you choose what cities to base
your adventures from?

A lot of variables go into choosing o
city. | look for cities that are big enough
to have an airport, but small enough that
the guys have probably never been there,
[ don’t like big cities like New York or
Las Vegas where it's chaoiic, or where
a log of the guys know how o find their
way around. The city needs 1o have a
downtown that™s centrally locaed, that is

Hitz provides his clients with detailed

maps, itineraries and contact information
about their bachelor party destinations.

safie, and that is near the airport. The city
algn needs 1o have adventure-oriented
activities within half an howr to an hour's
drive 1o avoid the remtal car sibeation,

Let’s say | was looking at rafting.
Charleston, West Virginia, is a great
location to go rafling. It's easy 1o get w,
it’s centrally located, and the economy
of West Virginia allows me w0 offer it
a1 a cheaper rate than say, San Diego or
Anchorage. It's got some fantastic rafi-
ing. All around. it's just a perfect place
ffor a trip,

How much does a trip typically cost?
It varies because you never know
what the guys are going to want. Starting
out, I"ve got three packages: gold, silver
and bronze. The gold package includes
F-shinis, rafting, the transportation,
dinner, the lodging - all those things,
From there, the client will usually pick

off pleces 1o make it & cheaper package.
They'll say something like, *1 like the
gold package. but we don’t need this or
thiat.™ Chr, they Il say, =1 like the platinum
package, but can we include this™* With
that imformation, 1'll figure out a price
based on hotel availability and the other
things they've asked me to do.

You have 1o be (o survive, We'ne in
thiz world of mass costomization. That’s
kind of the key. Although 1 try and have
some control over the cities and the loca-
tions where | do these trips, there has
o be some degree of customizaiion o
work with people because that's kind of
expecied these days.

Once you book a trip, what process do
you go through to secure the sale?

After the client accepts a quote, 1I'll
have him sign o contract that authorizes
mie 1o bk a deposit equal to one person’s
coat of the trip, 5o if the trip costs $400
per person, be's poing to authonze me to
charge S400 to his credit card with the
guarantee that at least three other people
are also going to go on the tnip. Once the
contract is signed, | set up a dedicated
shopping can where everyone can go
online and easily pay for the tnip.

How long are the trips?

Most of the trips are three days, stan-
ing Friday and going through Sunday. |
do it this way so that the guys don't have
1o juggle their busy schedules during the
week. They can just hop on a plane, have
i great weekend with their friends, and
be back to their regular responsibilities
by Monday,

Do you go on any of the trips?
I've designed the tmips to the point
where | don’t need to send anyone 1o

SEFPTIMBER / OCTORER 3007 Ll ]
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Pictured above is groom Dave Morelli's bachelor party group at Constitution
Marina in Boston Harbor. Highlights of this trip included a fishing excursion as
well as a day at Fenway Park, home of the Boston Red Sox. Below, Hitz displays
two trophy bass caught by members of the group.

manage them because that's just a cos)
that | can't fif into my budget. However,
"M gaifin's anew trip and | need to mesl
the outfiter, check out the hotel, the

1||;.;|'|[ Iafie, the culy those soris of |l1|n|,_:-c,
'l alsa go il there are special needs
involved. For example, if there's o group
of more than 13 people and | had to use a
different hotel because the one | normally
use was boaked, 1 wall i | a[w;l_w Ik
1o be sure thimgs ran smoothly

Is there a point man for the trips?

Cienerally, the guy who's in charge of
everything is the best man. So a couple
of days before the trip, 'l call him and
spend about an hour just gomg over the
details with him. 1"l also have my out-
hiters call him the Thursdny before just
to make sure e doesn’t hove any ques-
frons, and also to form & bt of a bond
with hiem

Take us through a typical trip from
start to firnish,

The first day involves everyone irying
o get inbo towm from various lecotsons. |
try to nvosd having people rent cors, so |
always try 1o wse o hotel that has 5 shuttle
serviee o and from the aimport. Back at

(L] WWW MILLIDNAIREBLUEFRINTE . COM

thee hotel, thee guys meet a the lobby bar
and get caught up, Afier that, evervone
heads ot to the restaumnt

Do you have speclal requirements for
the restaurant you go to?

[ always try to find a great restauram
that has local color as opposed 1o a chain
restaurinl everyone knows, It also necds
i be within walking dis@ance of the
hotel, or within the range of the hotel's
shuttle service. On the West Virginia
l.'ll’liﬂ-_.[ |ri|1-. WE |:|\.||.:|'|1:|.' go fo thi= Hru!gn._'
Hoad Histro, which is & nice restaurant
in Charleston

How do you feed such a large group
while keeping your costs down?

I call the manager and work out the
mena m pdvance, so | can control the
pricing. 1'll say, “OK, ['ve got allotied
540 out the door, mcluding tax and
tip. Can you pul together a mena thal
includes & salad, appetizers, o choice
of meat. poultry or fish? Then 1 lhave
them print up lintle menus using a PC,
and leave the menus out on the tahle for
the guys (o order. Typically, the lood bill
wall goon a credit card that | have on file
with the restaurant. Howewver, alcobol
1% .tl'“.'il;'.'w put on a separite il This =
because it's such a variable, and also for
legal reasons, 1 dont want to touch 11
So, at the end of the night, 1 get the bill
for the food and the guys get the bill for
thie aleohal thot wist contumed,

How does the first day end?

Onee dinwer is over. Lhe Buys fciad
back o the dowsilowii Hi P} |;i||'||:r iy
wilking or through the shultle service
I have already given them a litile map
of the city with thumbprings indicating
where the hatel, the restaurant, as well
a5 o few bars, wre loenled so lhc:.' knivw
where everything is. [ have also provided
them with a “cheat sheet™ for their wallels
which has the name of the hotel, phone
number, confirmation numbser, hospital,
cab companies, the outfitter's name and
number, ete. This is just in case they get
|t o don 't know wherng I:h..":.' naeid fio b
Then they'ne on their oam for the night



How does the “immersion” into the
adventure work?

O the second dav, the guvs are up
carly 1o cat breakfist a1 the |.|.||_-.;| and
then they board the outfitter’s transpor-
tation service, which is usually a bus,
Mypically, the adventure takes pi._-.._-,_— olt-
side the city, bul i1 1% no more than 45
minules away fo make sure there's mot
a huge gas bill. Each adventure requires
that the guwvs sign 3 |:|:|.'n-||:|l,:.' :J|_-r,|_'l:|.-||ru:r,
and that they take a lesson on how to do
the adveniure, & big hit with most of the
guys is the rafling because it takes them
0 the edge as far as doing somecthing
adventurous. Plus, the guys et the feel-
g of being back wopether as old friends,
while having the time of their lives fight-
Ing a raging river ogether, The guides
will bring lunch, and evervone ewis
along the water. If there are cliffs and
places to swim, they Il get out and ump
oft the cliffs and swim for a while. When
the day is over, everyone goes back to a

THIS AIN'T YOUR DADDY'S BACHELOR PARTY

chient books a tnip, they pav online via
credit card. During this process, there's
a disclimer that savs, “l agree or dis-
agres i the terms and conditions of
this purchase.” Within the disclaimer
there's some verbiage that miks about
the liabilities of the wip. Secondly,
when they punchase n trip, they have the
option of purchasing insurance through
a third-party operator who specializes
in adventure insurance. And third, when
they get to the event site, they have to
sign & waiver releasing the outfitting
company from any liability, | also have a
51 million insurance policy on the com-
pany, Just in CAse w:nm,'ih':nbl |Li|FI-F1-|.',"|l:-.

What kind of marketing do you
do today?

Mhe ABRP Web site pretty imuch sells
mself. 1 get about 2,000 1o 3,000 page
views o doy, and | iry and do abouat 10
quotes a day. For all my companies, 11
uet on the Inermet and find Web sites

mail, it's o kot tougher to follow those
kinds of irends,

Where have you advertised online?

In my second year, [ focused on
advertising in places like The Knot
(www.theknot.com), Brides.com.
ind WeddingChannel.com. There are
a lot of brides on those sites, which is
cool because they like the safe bachelor
party aliemative that [ was offenng. But
[ don't know how cost-sffective it was., |
usually gol more oul of dealing directly
with the guys

Have you done anything
besides online marketing?

A couple of years ago, 1 attended
gome bridal shows here in Michigan.
A company called Bridal Celebrations
{www.chride.com) puts on a big trade
show where thousands of brdes come
to check out anything and everything
assnciated with o wedding. 1t was iough

“Ifind it interesting and not coincidental that the simpler

your life is, the happier you seem.”

- Darren Hitz

caban | reniod m the wioods 1o gt cleaned
up arid walch the video that was taken of
the day’s activites while waiting for the
g roast io get ready. 1% really a special
ume for the guyvs to bond and pay tnib-
ute to the groom for all the great times
they've shared together over the years

And what happens on the third day?
Everyone gets up, and I've arranged 1o
ot them back imto own angd 10 the: aimpon

Are some of the odventures dangerowus?

e nddventures are a lot of fun, Bu
Fh."l.'lpll.' can get Tt 4.1|1||'||:: Lhese types of
recreational adventures. Paying attention
to the pusdes and heeding their sdvice 15
VETY Impartant so that cvervone has a
Tum temie and a sale trip.

How do you protect yourself from any
Nability isswes?

There are three things | do o protect
mysell and my company. First, when a

that are bachelor partverelated. Then
Pl talk 1o these people and trade lnks
wilh them, or wrte an article for them,
of b ld content for them. | also do mier-

views and articles, and small amounts of

print and pasnd Web sie listings.

What aore some of the benefifs of
online marketing?

Mhere's a lot maere retum on vour
investment (RO In the online world, 1
can track where people are coming lrom,
how long theyve been on my site, and
determing if they asked for o quote. 1 can
see what my retum on o specific ad is. For
cxample, bor o while, | was running an ad
on www.theknot.com. | was able to sce
how many people were getting refermred,
haowe Ay of those ru:upll.,: Eiermiesd anbo
“fuals,” and how much | was p:l.:.-in_i:: L
month for the ad. Tums out, | was paying
510 for CVETY lead I got Hut over n Ty
Ligogle nd words, | was paying a lot less,
With tmde shows, brochures and direct

because | had to print material for “leave
hehinds,” and | had to make SIgNs For the
booth. |"'m pretty much Intemet-focused,
o | really don't do a lot of printing. 1t's
Just not the best use of my money,

You don't think print marketing Is an
effective means of advertising?

Print marketing is completely
counter-imtuttive to my beliel
acveriising. I'd rather pump as much
desenption into my Web sile as possible
and spend the money there, as opposed
o some of the iraditional tactics of trade
shows such as direct mail, brochures
flyvers and things like that

Do you have any employees?

I do have three independent sales
reps who help me sell tnips, I they refer
a irip to me, 1°1 pay them a commission
It's just like an affiliated market

program. [1's a pretty small operation,
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Hitz relaxes in his the backyard of his childhood home in Detroit. He camped
and fished for many years on the land behind his family's home, which, he says,
Inspired his initial passion for nature.

What makes you different from a
travel agent?

Atravel agent doesn't really own any
thing. They're kind of like an independent
sales rep selling a product for someone
¢l and caming a commission for i
Unce they make the sale, they're done
with vou. I look at mysell” as the evoly-
Bop of a travel agent, You pay me, and
then I pay my partners — the hotel, the res-
Enurants, the outfifiers — depending on our
agreed upon price, | control evervihing,
right down to the T-shins and videos |
grve away at the end of the cvent

Do you offer bachelor adventures
year-rodund?

It depends on the sdventure. With
sky diving, fishing and the cattle drive,
yes, | can do those throughout the vear,
But rafting is generally May through
Ociober because most of the good rafting
i3 dome afler the snow melis. OF course,
most weddings happen in the spring
nnd sumamer, so that's when mosg of the
trips happen

How does your business stay profitable
during the off-season?

Because | work ™ irtually,” | have
very low overhead and lictle use for hard-

ware, w0 v ¢ash flow from the busy sea-
son gets me through the slower times, But
I am always looking for ways to limit the
slow times h}' geting indo ma-hachelor
Iy party evenis and winter sports

Are you warking on
bacheloretie adventures?

Yei, I"m Im‘-kmk; el i, What makes
the hachelor pariies work well w that
the LV don't hke 1o F||.1:|1 rh|1p1.h.. s
much. Bacheloreties, on the other hand,
enpry planning events themazlves, They
are much more detail-onented, They
Al w{\.‘ﬂd money on the bndal shower,
0 theére 15 less lefi over for the
bacheloretie party,

What's on the horiron for ABPT

I"d ke to contimae to gronw myy hrand
recognition and focus more on building
relationships in the corporate world, I'm
in the process of introducing affordable
corporale events for srmall Eroupe iluat
are looking for something less than an
annual I1L1.'n.‘1iﬂg in Hiwwan, but more than
a happy howr ot the local bar. To help pro-
maoie my ¢orporate sude, [ just finished a
promotion with Delta Air Lines where
people were able to use their Delta Sky-
Miles to purchase my Adventure Week-
enuls Packages.

& WWW MILLIONAIRFALUFPRINTS COM

What valuable lessons have you
learned along the way?

The maost vahmble lesson [*ve leamed
is that the world can be a good world, but
it can also be a very cold world. You have
o be really careful because, unfortunately,
ot everyone will do the right thing in life.
| alwanys thought business was ag simple
s working hard and doing the right thing
But | found out quickly that this is not
always the case. [ find it interesting and
not coincidentnl that the simpler vour life
1%, the happier you seem

Arty advice for someane frying to starf
a business like yours?

D¢ vour rescarch, but don™t overdo
the research. Do your business plan, but
don't overdo the business plan. I vou
really want to start your own business,
you're not going to be happy unless you
get out there and do something about it
Don®t limil yourself just because vou
don’t have enough mcome, or bocase
people are ielhing you that you'll never
saccesd. Just be true 1o who you are. [
you want i, go for it You don't want to
look back in life and have sy regrets

i s that siariing fis own Bl
meas ws defiitely @ challepe

‘You hanvw fo kewp om track mesnally
Your furve do Rirep on doimg IF Becasie Ve
oo b iave Pt 9 00 fob drageine vow onit
af hed for phat AR R, 2

.III'i'||l|"i-|'||1'r'lull']|"]‘f.fﬂ€l'|‘q‘1]’]‘|'m-l..urr| ¥ -
Durfing D oot dhohd wilthls omeself

There arve alwayy golng o be
peaple ftellfng vau that vour plag won |
work and thal your should fust give up
SERCTEmeT ol may oven Selieve them
Yo punt have o believe i voursel) and
fir e foact that your are smart enowel o
g [t ouet, and that you will become a
hig sueeess, ' Be gavs

When avled wihat be omiovs  mosd
ihwont his job, Mtz pere a by, hapey smile
i imix face

“When vou know your Irve the ahilin
ta jprovide memories that are going 1o be
with thete poople forover, and thai shey e
going fo share them every Hme they e
ferperier, thenl & wirad it 5 olf abont. Faar s
wihat makes It all worthwhile ' M
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